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Cherokee Speedway Flyers

| created these promotional flyers for Cherokee Speedway
as part of their weekly marketing efforts to highlight each
event's full racing lineup. Using Canva Pro, | designed each
flyer to clearly showcase key event details race classes,
purse amounts, schedules, gate times, and special features
so fans know exactly what to expect. By combining bold
visuals with clean, organized information, | helped
strengthen the speedway's brand presence and improve
communication with their audience, boosting event
awareness, fan excitement, and overall engagement across
their digital platforms.
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The
Cleaning

\854-425-4345 vV

OUR SERVICES

= Kitchen
' Sweep & mop floors
' Wipe down & shine
interior/fextericr of appliances
« Family Room
 Dust all surfaces
' Clean windows & glass
' Vacuum floors
* Bathrooms
+ Wipe down sinks, tubs, toilets &
eeeeeeee

- . ; i i 3 |« Bedrooms
- f o \ 1 | / Dust all surfaces
B g I". N\ + Floors cleaned
L ¢ .'I. \ + Trash emptied
e = « Laundry Room

Pre-Cleaning Prep

« If you have requested a linen change, please set out fresh
linens for the beds.

+ Ensure important documents and valuables are safel

OUR SERVICES secured. p ¥
Lawn Maintence + Tidy floors and countertops by removing excessive clutter
to allow for a thorough cleanm%.

; » Please clear dirtﬁ dishes from the sink. If a large number of

House Demoing dishes remain, this area may be skipped in order to

Water Proofing prioritize the main cleaning tasks.

Asphalt Work

| CONTACTUS @) | o g..%:‘
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Landscaping

+1(864) 415-98086 LEKSERVICESINC @ GMAIL.CO
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Small Business Flyers

| I created these flyers for a variety of small businesses to help |
|them clearly showcase their services and communicate the value|
they provide. Each design was crafted in Canva Pro and
enhanced with image editing to ensure high-quality visuals that
| matched the brand's personality. By using strategic layouts, |
|strong visuals, and clear messaging, | highlighted each business's|
key offerings in a way that's easy to understand at a glance.
Through a blend of clean, eye-catching graphics and consistent
branding elements, these flyers helped businesses strengthen
their visibility, stand out in their markets, and attract new
customers across both digital and print distribution.
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WORLD ELDER | |

%USE

Verbal and written
— strategies to influence and
. empower individuals,
populations, and
cammunities to make
healthier choices

1 out of 10 adults over the age of 65
experience some form of elder abuse. Yet,
only 1 in 24 cases is ever reported to
authorities. An estimated 5 million older
adults are abused each year in the US, but

Opportunities
Attend regional
and national Health
Communication _

* Patient/Victims advocate
« Patient Services Coordinator

» Healthcare Marketing/ PR all fra
r" only a small fraction receive the help and
;?nffren;elzs —li-f Specialist protection they need.
* Work with loca * Health Educator
~ healthcare = Occupational Health Program , Yl -AnNPg Eﬂg%%méﬁsg; ?g&é‘E
| organizations y Manager y VLA Bo aware of these warmning signs: .

= Neglect, including poor hyglene, untreated
medical issues, or unsafe living conditions

= Emoational abuse, which may show up as verbal
attacks, humiliation, or intentional isolation

p 3 - . . i « Unexplained injuries such as bruises, burns, or
\» Hospital Admiistration 4 4 ' Faciiee
< . o = Sudden changes in behavior, including fear,
st step? g ] X anger, withdrawal, or anxiety
- T = Financial exploitation, like unusual bank
2 \ 9 g activity or missing belongings
1 thy , e R

(3) TSALI CARE CENTER
Q 267 Tsali Care Way, Cherokee, NC 26719
. (828)-497-5048

\ tyc =Njo
"‘.‘ smpa: Stm remh[ng autuo
other health communication
majors and professors.
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ANALENISGI
FAMILY & CHI

caps.weu.edu

Under-Promoted Program and
Awarenesses Flyers

| created a series of flyers using Canva Pro to help multiple programs strengthen their
visibility, clearly communicate their services, and increase engagement within their
communities. For the Anlenisgi Program, | designed materials that highlighted their
offerings and celebrated monthly recognitions for elders, focusing on clarity, accessibility,
and community-centered messaging to support greater awareness. | also developed a
flyer for the Counseling and Psychological Services (CAP) program at Western Carolina
University, aimed at informing students about available mental health resources and
encouraging them to utilize campus support. In addition, | designed a flyer for the Health
Communication Club at WCU that showcased the organization’s purpose, activities, and
upcoming events to promote involvement among students. Throughout all projects, |
used Canva Pro along with additional editing apps and incorporated my own
photography to elevate the designs. Each piece blends thoughtful layout, visual appeal,
and clear messaging to create engaging materials that enhance each program’s

presence and better connect with their audiences.
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REACH FOR BARGAINS

BOPRIUP

SCAN HERE m@gﬁ

FOR 10% DISCOUNT

GET 10% D'.SCOIJN‘ILL
oU FO
ON ALLITEMS IF Y
@REACHFORBARGAINS ON 1NSTAGRAM

Ry |

Don't miss the chance to experience our Pop-Up Thrift Store, where fashion
dreams come true! Embrace eco-friendly shopping, elevate your style with
incredible finds and support a local nonprofit! See you there!

Western Carolina University

@@reachforbargains
UC LAWN
rain location: UC ROOM 302 11am.-5pm.
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POP-UP Non-Profit Event Flyers

| designed this flyer for a pop-up event hosted by a nonprofit
organization supporting individuals affected by domestic violence.
Created using Canva Pro, the flyer was crafted to clearly communicate
event details while visually reflecting the organization’s mission and
values. By combining attention-grabbing design with informative
content, the piece aimed to increase event attendance, raise awareness
about the organization’s services, and strengthen community
engagement around their cause. Additionally, the flyer included a QR
| code on the left side, which customers could scan to receive a discount.
This feature not only incentivized participation but also encouraged
interaction with new customers, helping to expand the organization’s
reach and engagement with the community




Jody Miller
Family Support

Network
Program

Family Support Services

FAMILY SUPPORT

Empowering families with support
and solutions!

Early Intervention and
Development Suport

FAMILY SUPPORT
PROGRAM SERVICES:

We provide families with guidance,
resources, and emotional support to help
them navigate challenges with confidence.
Our goal is to connect families with the tools
they need to thrive.

PROGRAMS FOR CHILDREN WITH
DEVELOPMENTAL NEEDS:

We offer support and referrals for
families of children with
developmental delays or disabilities
Qur programs help families better
understand their child’s needs and
access helpful services

“?J;gnﬁ,m K, szs066m Q) imiler@rapcorg Q416 central ar. Cuiowiee AC, 28723

{Jody Miller Program Promotion
Flyer

The flyer on the left | designed to promote the Jody Miller Family
Support Network Program and highlight the essential services they
provide to families seeking guidance, resources, and support. |
created a clean, approachable, and informative layout using Canva
Pro, incorporating high-quality stock images, professional headshots
and original design elements to visually strengthen the organization’s
message. The content was organized to be easy to read and
| accessible, with key offerings such as family support services, referral
assistance, advocacy, and community resources clearly emphasized.
In addition to the flyer, | created a complementary infographic to
further break down and simplify important information for the
audience. Through thoughtful typography, balanced spacing, and
warm, family-centered visuals, this project showcases my ability to
design materials that inform, engage, and enhance an organization’s
connection with its community.




